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Mr. Marathon

Fred Lebow rides a
Mecrcedes pace car through
the streets of New York, bull-
horn and walkie-talkie at
hand, leading the NYC Mara-
thon toward a safe and suc-
cessful fimish in Cenwral Park.,
Traveling through the roar-
ing crowds and watching the
blurrv sea of taces, he has the
impression of being sucked
through a pneumauc wbe,
and by the ume he waves his
arms Lo urge on the winners
at the finish, he has run the
gamut of emotions. “There
ts nothing 1o compare with
the marathon,” he savs.

Lebow, the 53-vear-old
president of the New York
Road Runners Club, has
been direcung the marathon
since 1970, when he and an-
other clul offictal, Vince
Chiappetta, drew a starting
Ime in Central Park, donated
a few prizes and a couple
cases of sodas, and waited to
sce who showed up. Today
Lebow is the most visible hg-
urein road racing. and heads
an organization headquar-
tered na six-ston town-
house on Maohattan's Upper
EastSide thathasa budget of
more than $5 million. Under
his guidance, the NYRRC
conducts more than 150
events annually, in(r]uding
the Mereedes Mile on Filth
Avenue and such programs
as the Rikers Island Olvm-
pics, track meets for home-
less men, and the Urban
Rumning Program [or inner-
city vouths.

Suall, there 1s one thing
Lebow has not done. “NMaru-
Fthon D s alwins frustrat-
pg lor e hesav s, " Rather
[ than bemg ina car. Ud uch

cither run the (i e-borough
marathon for the first tme.”

Sponsors*

The seven major NYC
Marathon sponsors are Man-
ufucturers Hanover, which
also supports the local and
national Corporate Chal-
lenge Series; Seiko, the offi-
caal tmekeeper; Mercedes-
Benz, which provides cars o
the winners; Ellesse, the sup-
plier of clothing f{or officials
and volunteers; Perrier,
which cracks open some
100,000 green botiles for
fimishers; the Rudin Family,
and The Runner magazine.

The Best Dressed

Some run for [ame, some
for fortune, some for satis-
{action. Some. however, do it
for awention. Why else
would Roger Bourbon de-
cide one dav 1o don his wait-
er’s outfit and run the route,
hard shoes and all. while
holding a botule of Perrier on
a tray? Takme the cue, Gany
Fanelli made the scene in
1981 in black polvester Blues
Brothers garb, borrowing
from the movie character,
Elwood Blues. He's taken his
act on the road, playing
Ehwood n races across the
country.

"It started as a lark and
grew into something of a per-
sonal  statement,”  says
Fanelli, who is a national-
classracerwhenplaying him-
selll “Runners can take their
sport and themselves 100 se-
riously. This is my way of sav-
ing there's a time for laughs
loo.”
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The latest in marathon fashion.

The Best Steps

Jobhn Paul Cruz was horn
withoneleg. Linda Down has
cerebral palsy. Pat Griskus
wears a prosthesis. Each s
competitor and a mara-

thoner. Each 1s a member of

the Achilles Track Cluly. The
Achilles Club was founded in
1981 by Dick Traum. a leg
amputee who finished (he
76 NYC Mavathon with o
prosthesis. The club’s name
is taken from the mvthical
Greek warnor who was phys-
icallv invulnerable but for
the small area of his heel.
From a humble siart of fow
members, the club has
grown, under the aegis of the
NYRRC, 0 more than 50
who race the marathon
They assemble earlv on Mar-
athon Dav and set off hours
before the official siart.
Some move on crutches, oth-
ers with artificial limbs, suill
others in wheelchairs. Pat
Griskus, who starts at the
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John Cruz. '

regular ime with the rest ot
the tield. is the mostinoterd
compeutor. having comy:-
edamarathon in 3:44 as well
as a number ol triathlorn .
The emphasis, savs Traun-
15 on ability, not disability.
The Achilles athletes are

wavs a favorite with tnc
crowds, who recognize the
achievement in the effort.
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The Best Number .
On the West Drive of Cen-
tral Park, beneath the blue
Perrier banner, in bold,
white paint is the large num-
ber “26". To marathoners
who have gone through
those many miles of suireets,

avenues and bridges, it
means one thing: 385 yards
to relief. The path to the fin
ish 1s uphill, but the cheers
carry the runners along, and
soon thev are in the chutes,
draped with a silver Mvlar
blanket and a medal.

The Best Yet Last

Darkness descends, urallic
returns 1o the streets, an eve-
ning ol Marathon Revelrs
begins, and local news cam-
era crews {lash ther lights at
the fimish lie wintmnyg for
THE FINAL FINISHER.
Compenton for this coveted
positron has been ficree over

Phis special advertising seciion was written by Brian Caulficld and devon

the vears, with wet and ex-
hausted hopeluls stallmg in
the Dimal mile o wait ont the
oihers. Heuring that if ven
can’t be firse, vou cin alwas s
e mte viewed And <o, as
the lasi seek to he last, the
lessoniosllis perhaps teat o
fimish. ¢ven out of the mor.
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